CPU10to 12 Marketing Assignment Name:

Marketing Criteria

Assignment
- Create a marketing campaign that you will present to the class
- The topic must be school appropriate
- It must be in your own words
- It needs to be catchy, neat and creative

Components
- Choose a non-digital medium:
o Brochure
o Business cards
o Poster

- Choose one format for your slogan:
o Video
o Audio recoding

- Choose one presentation format:
o PowerPoint
o Googleslide
o Prezzi

This assignment is out of 40 marks

Rubrics on following pages




CPU10to 12 Marketing Assignment Name:
Non-Digital Media and Slogan Rubric (20 marks)
CATEGORY |4 3 2 1
Attractiveness Makes excellent use |Makes good use of |Makes use of font, |Use of font, color,
of font, color, font, color, graphics, |color, graphics, graphics, effects etc.
graphics, effects, effects, etc. to effects, etc. but but these often
etc. to enhance the |enhance to occasionally these |distract from the
presentation. presentation. detract from the presentaion content.
presentation
content.
Slogan Interesting, well- Relatively Delivery not smooth, |Delivery not smooth
Recording rehearsed with interesting, but able to hold and audience
smooth delivery that |rehearsed with a audience attention |attention lost.
holds audience fairly smooth most of the time.
attention. delivery that usually
holds audience
attention.
Sources Source information |Source information |Source information |Very little or no

collected for all
graphics, facts and
quotes. All
documented in
desired format.

collected for all
graphics, facts and
quotes. Most
documented in
desired format.

collected for
graphics, facts and
quotes, but not
documented in
desired format.

source information
was collected.

Organization

Content is well

Uses headings or

Content is logically

There was no clear

original thought.
Ideas are creative
and inventive.

thought. Work
shows new ideas
and insights.

credit), but there is
little evidence of
original thinking.

organized using bulleted lists to organized for the or logical
headings or bulleted |organize, but the most part. organizational
lists to group related |overall organization structure, just lots of
material. of topics appears facts.
flawed.
originality Product shows a Product shows Uses other people\'s |Uses other people\'s
large amount of some original ideas (giving them |ideas, but does not

give them credit.




CPU10to 12 Marketing Assignment Name:
Presentation Rubric (20 marks)
CATEGORY |4 3 2 1
Uses Complete Always (99-100% of |Mostly (80-98%) Sometimes (70- Rarely speaks in
Sentences time) speaks in speaks in complete  (80%) speaks in complete sentences.
complete sentences. |sentences. complete sentences.
Stays on Topic Stays on topic all Stays on topic most |Stays on topic some |It was hard 1o tell
(100%) of the time.  |(89-90%) of the time. |(89%-75%) of the what the topic was.
time.
Enthusiasm Facial expressions |Facial expressions |Facial expressions |Very little use of

and body language
generate a strong
interest and
enthusiasm about
the topic in others.

and body language
sometimes generate
a strong interest and
enthusiasm about
the topic in others.

and body language
are used to try to
generate
enthusiasm, but
seem somewhat
faked.

facial expressions or
body language. Did
not generate much
interest in topic being
presented.

Posture and Eye
Contact

Stands up straight,
looks relaxed and
confident.
Establishes eye
contact with
everyone in the room
during the
presentation.

Stands up straight
and establishes eye
contact with
everyone in the room
during the
presentation.

Sometimes stands
up straight and
establishes eye
contact.

Slouches and/or
does not look at
people during the
presentation.

Volume

Volume is loud
enough to be heard
by all audience
members throughout
the presentation.

Volume is loud
enough to be heard
by all audience
members at least
90% of the time.

Volume is loud
enough to be heard
by all audience
members at least
80% of the time.

Volume often too soft
1o be heard by all
audience members.




